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New ambassador hits the ground running

RONAN McGREEVY

US ambassador Dan Rooney has
thrown himself into his role with
gusto, making sure that the
friendship between the US and
Ireland remains as strong as ever

USINESSMAN AND philanthropist

Dan Rooney has had a busy time

since becoming US ambassador to

Ireland a year ago. At a time in most

people’s lives when they have retired

for at least a decade, the 77-year-old has

thrown himself into the role with a gusto that
would be impressive in a man half his age.

To date, he has visited 15 counties and made

good on his promise to get out there and meet

the people.

He has opened the embassy to groups to
improve relations between the two countries —
most recently when it hosted a major confer-
ence on sustainable energy with some of the
US’s biggest power companies, including Gen-
eral Electric, in attendance.

The embassy’s commercial section is sup-
porting a 2010 trade mission between
October 17th and 22nd to bring 25 major man-

thing” towards dealing with the budget deficit.

The drop in the value of the euro against the
dollar is also a good thing, he believes, making
Irish exports cheaper and ensuring that the
dollar goes further for US visitors to Ireland.

Rooney remains convinced that US multina-
tionals, which are so vital for the future of the
Irish economy are here to stay, but he cautions
that the worldwide recession has made compa-
nies everywhere reluctant to invest.

“The companies who I talk to see Ireland
has a hard-working, intelligent, well-educated
workforce who have the ability to work prob-
lems out, but they are not pleased with the
whole economy,” he said.

ROONEY IS SUPPORTIVE of the aims of the
Farmleigh conference held last September
which aimed to tap into the huge Irish diaspora
to help Ireland out of its economic difficulties,
but he points out that the AIF has been doing
the same thing for nearly 40 years.

“American businessmen with Irish roots are
well disposed towards Ireland naturally, but
when it comes to the decision to invest, their
judgment must be based on sound economic
reasons,” he explains. In this regard, he main-
tains that Ireland still has a lot to offer.

“Ireland has so many things. The idea that
you want to open something into Europe, Ire-
land is a perfect place. It is closer to the US, but
it is also close enough to Europe. You are going
to get good people here who speak the lan-
guage. There are so many pluses.”

He mentions Donald Keogh, the chief execu-
tive of Coca-Cola who, along with having a
great love of Ireland, was able to bring vital
investment here.

One of the enduring negatives of the US mul-
tinational experience in Ireland remains the
infrastructural deficit. “When I first came to
Ireland, I landed in Shannon and I drove north.

ufacturing companies from the US. They will
outline their strategies for Europe and Ireland
and meet with smaller indigenous Irish firms.
“I said when I arrived here that my whole
thing was to talk to the people. I wanted to ) i :
show the Irish people that America still cares, i ! g

The main road, driving through all those towns
like Ennis and Galway, that roadway was as
wide as this conference room,” he said.

“I see nothing but big improvements. Back
then, you couldn’t make a phonecall. I used to

that you are one of our best friends. We have
been friends before either of us has been a

nation,” Rooney said.

Rooney comes from a storied Irish-Amer-
ican family. His family come originally from
Newry, Co Down, and his father Art was the
founder and owner of the Pittsburgh Steelers,
the oldest and most successful franchise in the

history of the NFL.

The Steelers won the Superbowl last year,
the same year that its present chairman was
appointed US ambassador to Ireland.

It has helped that his track record as a sup-
porter of Ireland is exemplary. He co-founded
the American Irish Fund (AIF) which has
invested about $300 million in Ireland since it

was founded in 1976.

He also sponsors the Rooney Prize for Irish
Literature which has helped high-profile
writers such as Kate Cruise O’Brien and Colum
McCann. The popularity of his boss has also
made his job somewhat easier compared to
that of his predecessor Thomas P Foley, who
was dogged by his association with George W
Bush and his own involvement in the post-inva-
sion disaster.

Rooney said there is “not the slightest
doubt” that president Obama has changed the
perception of the US in the wider world.

Indeed, the Pew Research Centre, which
monitors attitudes to the US abroad, found
Obama has approval ratings of more than 80

per cent in several European countries.
Rooney was one of the first to see the Sena-
tor’s potential and his endorsement was seen
as critical in carrying the state of Pennsylvania.
“I really think that he has been one of the
great things that has happened to the US in the

US ambassador Dan Rooney at
the opening of the US
pre-clearance facility for
private aircraft at Shannon
International Airport.
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He co-founded the American Irish
Fund which has invested about
$300 million in Ireland since 1976

last year or so. I think he is doing a terrific job
right now,” he said.

The ambassador created a bit of a stir by vis-
iting Obama’s ancestral home in Moneygall,
Co Offaly, earlier this year. He reverts to diplo-
matic mode when asked if he expects Obama
to come to Ireland soon, pointing out that the
president himself expressed an interest in
coming last St Patrick’s Day.

The ambassador took office during one of
the worst economic downturns in Irish history.
Yet despite our problems, he is upbeat about
the situation. He says the passing of the Lisbon
Treaty referendum was “very, very important”
and the Irish Government is “doing the right

have to stop off in Northern Ireland and make
calls to my office.”

However, recently major multinationals in
Mayo have complained about the state of the
N5, the main road from the area to Dublin.

Rooney says he was aware of the problem,
but the issue was down to money. He says Ire-
land’s infrastructure has improved out of sight
since he first visited in 1971.

He remains a fan of his adopted homeland.

“Ireland is such a capable place. I was in
Kerry and I was talking about tourism which is
the biggest thing that they have down there.
The Kerry team marched in so that I could
meet them. I said after they left, ‘those are your
ambassadors there. Those guys are tremen-

L)

dous’.

Travel sees a rebound
as facilities get boost

Major infrastructural
improvements around
Dublin and in the west
have greatly improved
conditions for tourism,
writes OI000 0000000

Border Protection facilities in both
Dublin and Shannon Airports, will
support transatlantic traffic
growth, he says. As cost and fleet
efficiencies increase, the
expectation is that even more
capacity will be added.

But despite the downturn,
US-Ireland traffic remains
healthy, Collier says, with
passenger numbers last year at
two million, 20 per cent higher
than 10 years ago.

In fact, US-originating traffic
increased by 7 per cent last year
on 2008, and a growing
proportion of this is business
travellers. Collier notes that
Ireland has a disproportionately
high number of airline seats to the
US, with some 39,000 on offer
every week at the end of 2009.

“This represents a ratio of

genyme

Since arriving in Ireland from our Massachusetts headquarters in 2001,
we at Genzyme - one of the world’s leading biotechnology companies -

have been putting down deep roots in Waterford.

We continue to expand our gene pool and our team in the gateway to
the southeast now numbers over 450. In Waterford, we’ve invested
€400m in a biotechnology campus that provides a range of vital

9.7 seats per week for every
thousand people living in Ireland.
This ratio of seat availability is by
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Atourism is starting to
develop again, with figures

for last year showing that Ireland
has a future as a popular
destination for US corporate
incentive and conference trips.

Tourism Ireland is stepping up
its marketing efforts to increase
the size of this lucrative market.
Business tourism is recognised as
a high yield sector, currently
worth around €500 million.

According to Alison Metcalfe,
Tourism Ireland’s vice-president
marketing, USA, the agency is
targeting US-based international
companies specialising in meeting
and conference organising. A
series of trips for destination
management companies and
conference planners and a
programme of other events,
promotions and sales blitzes is
also under way. “We are seeing a
rebound in interest from the
incentive travel market and 2011 is
certainly looking a lot stronger.

“Interest in Ireland as an
international conference
destination is increasing,
particularly with the continued
investment in world-class
infrastructure, specifically the
opening of the Convention Centre
Dublin in September,” says
Metcalfe.

Meanwhile, through the
Conference Ambassador Fund, a
joint venture between Failte

The new term

inal at Dublin Airport, T2: more than €1.2 billion

has been spent on Dublin Airport over the past five years

Ireland and the Dublin Convention
Bureau, €500,000 has been
committed this year to Irish
professionals to bring
international conferences to
Ireland. Max Zanardi, general
manager of the Ritz-Carlton,
Powerscourt, Co Wicklow, points
to the importance of some

40 million Americans of Irish
descent in helping to promote
Ireland in the US. “The fact that
English is spoken in Ireland is
reassuring, as is the fact that it is
in the European Community,” he
adds.

He also notes that Ireland is
within easy reach of the US, a fact
which is often not fully
appreciated. “From the east coast,
to fly to Ireland is actually faster
than flying to the west coast.
There are six major cities that
have direct connections to
Dublin.” Underlining the lucrative
market that corporate America
potentially represents, recent
research carried out by IPSOS
TNS found that the average spend

by international delegates is €980
during their stay and that one in
three spent more than €1,000.
The same poll of 1,200 delegates
found that a third came from
North America. Last year the
Ritz-Carlton Powerscourt had
5,000 US leisure guests and up to
3,000 US corporate guests who
were mostly using the on-site
conference facilities.

Flexibility and ease of access to
Ireland are key, and major
infrastructural improvements
around Dublin include
developments at the airport itself.

Declan Collier, chief executive
of the Dublin Airport Authority,
says that more than €1.2 billion
has been spent on Dublin Airport
over the past five years. The
centrepiece of this investment has
been the new terminal, T2, which
will enhance services to the US
and is due to be fully operational
in November. A new runway is at
the planning stage and is expected
to be in place by 2015. Meanwhile,
the availability of US Custom and

far the highest in Europe and
compares with the next highest of
six seats per week for every
thousand people living in the UK,”
Collier says. Siobhdn Scanlon,
Delta’s sales manager for Ireland,
points out that the American
airline is operating 21 weekly
services between Ireland and the
US and that includes a daily
service from Dublin to Atlanta and
New York JFK. “Since the
economy has started to recover,
we are seeing an increase in
business travellers returning to
the skies,” she says.

Delta recently reinstated its
year-round direct service between
Shannon and New York JFK.

“There is a strong demand for
service to this region of Ireland
from business and leisure
travellers,” says Scanlon.

Continental Airlines also
recently increased its number of
flights from seven to 11 between
Newark and Shannon for the
summer schedule and has two
flights daily between Dublin and
Newark. Bob Schumacher, the
company’s senior director for
Ireland and the UK, says that the
west is important for both the
business and leisure markets.

He adds that the company is
expecting a strong recovery in the
Irish economy which will buoy
transatlantic passenger numbers.

US VIEW
Tyrone Richardson

Tyrone Richardson is regional
operations manager (Europe and
Pacific) at American Airlines

Dublin is the first place I've lived
where | don't own a car. | use the
green-line Luas and it is clean,

convenient and regularly scheduled.

Coming from Trinidad | was being
polite about not saying anything about
the weather. 2008 was terrible. Last
year was better. This year I'm told has

products to patients in 55 countries.

If you are interested in joining us to make a major positive impact on the
lives of people with serious diseases, we currently have opportunities for

key positions on our growing team and you can find out more in
Business This Week with today’s Irish Times or at www.genzyme.ie

R BN The friendliness here is unreal. On my
first Aircoach ride into the city | asked
the bus driver to tell me where to get
off. A lady from Co Tyrone chimed in
when she heard me tell the driver my
name and by the end of the journey she
had invited me to come stay with her in
her house. The bus driver departed from
his route to drop me off exactly where |
was going. Two years later | still haven't
gotten to visit Co Tyrone, but it speaks
volumes about the friendliness of the
Irish.

the makings of an awesome summer. As
a consequence of the inclement weather
| have learned to live without an
umberella — which is not a contradiction.
Now | just carry an extra sweater in my
bag and have learned to layer up
Irish-style. If | get wet, | get wet.

Of course, the recession has taken its
toll on business. But on the upside our
attrition rate is down. And when people
leave we don't have as much difficulty
replacing them.

IVING IN Ireland, I've learned a lot

about recalibrating the work-life

balance. The Irish have a care-free
attitude and are really relaxed. It's
forced me to consider that and to take a
step back. Coming from Dallas Fort
Worth, Dublin felt very small, but quaint.
It has character and the fact that you
can walk everywhere is wonderful. My
commute takes about 20 minutes
whereas my Dallas commute could take
anything from 45 minutes to two hours
each way.

- Alanna Gallagher



